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Abstract
It would be naive to define what design will be like in the future, even if it were
only within a few decades. The only thing we can do is to analyse the general
ideas upon which the history of design subsists and project onto them the
significant events which are shaping social behaviour and deduce their
effects in the field of design projection. To this end, the traditional symbo-
lic/utilitarian relationship which implies a society hierarchically divided into
classes has been chosen. Evidently, throughout the course of the history of
design, the balance between these values has fluctuated according to the
socially prevalent cultures and ideologies in each era.
Currently, the phenomena of globalisation has emphasised this division
whereas the serious political and military conflicts being undergone by huma-
nity foretell huge economic and social changes which undoubtedly call for a
redefinition of design practice.
Is it possible to say today what daily life will be like in
the future, even just in a few decades? What will our
social behaviour our values, our ethics be like? The
uncertainty is still greater if we endeavour to visualize
material surroundings, with their forms and structures,
or their prevalent colours.
The economic-political future and its social effects
are another area about which little is known. Even
when we exclude large future risks from our field of
thought, such as natural disasters, international con-
flicts and so on, and limit ourselves to the experience of
recent events, it is still risky to anticipate their conse-
quences.
It is possible to suggest, however, that the post-
industrial era that we are beginning, increasingly infor-
med and globalized, constitutes a powerful tool of real-
ity transformation. A reality yet to be seen, but which
already brings forth a number of questions, be they of a
political or ethical nature, and which will have to give
collective, valid answers.
Within the framework of these uncertainties, design,
like any form of social communication, must consider the
acquisition of collective challenges and, overcoming its
traditional individuality, become a social strategy capable
of providing new norms of interpreting the world.
Social and design duality
Effectively, we are unable to define the future of design,
but we can analyse the historical constants that have
defined its culture, and verify its behaviour and projec-
tion in the light of the recent events and situations that
are conditioning our social life because of their scope.
To that end, we have chosen as historical design con-
stants the efforts of the human being to unite two tradi-
tionally disassociated worlds: that known as the world
of «ideas» and the «utilitarian» world of daily life.
From its beginning, the world of ideas has belonged
to artists and thinkers. A space that has represented art,
thinking and religion, and which has produced the so-
called «high culture». The second, opposed to the first,
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is the world of daily life, directly linked to popular cul-
ture and almost always referred to as «low culture».
The dualism between these two worlds has always
implied the idea of a society hierarchically divided into
two classes. One; high, governing, intellectual, inspired
and, in a way, participant in the supreme laws of the
universe. And the other inferior, menial, working class
and always subordinate to the first.
Within what is known as the «high class», art and
scientific knowledge progressively acquired a paradig-
matic value of prestige and culture through which
groups who possessed them established their authority.
On a lower, separated level, another class existed whose
primordial aim was daily life know-how always follow-
ing the orders of the inspired leaders of the high class.
This disassociation between the concepts of utility
and art became total in the 18th century. Society simply
required utilitarian values for the tools of work and sur-
vival at the same time as claiming, in objects of prestige,
certain aesthetic and fine values which agreed with the
scale of values defined according to its own social rela-
tionship needs.
This produced the existence of objects which were
fundamentally utilitarian, simple, humble and with few
aesthetic pretentions. Contrary to these there were
another class of objects: artistic and lavish. Their pri-
mordial aim was to satisfy the desire of the rising bour-
geoisie for beauty and ostentation. The first, the hum-
ble ones, responded to the real needs of survival and
their value was exclusively utilitarian. The second, the
lavish ones, simply responded to symbolic values and
aesthetic criteria, bearing no relation with the structur-
al needs of the new industrial society, and therefore
being subject to progressive degradation.
From this perspective, it is possible to say that
design the history of is still the history of the continu-
ous attempts to create a balance between the symbolic
value and use value that objects possess. Evidently, dur-
ing the course of design history, the balance between
these values has fluctuated according to the socially
prevalent cultural and ideological trends of each era
and also, albeit to a lesser extent, to the models which
designers as individuals or groups have attached them-
selves to.
Industrialisation presupposes approach
The arrival of the machine and the industrial revolution
highlighted the urgent need to harmonise industry's
productive demands and the demands of the public
consumer. Following the dictums of the new industrial
economy, design strove to create a new machine culture
based on the serial production of objects which could
fulfill the consumption needs of the masses, thereby
making the contradiction between the two social classes
more than evident.
Taking as a starting point the demands of indus-
trial, nondifferentiated and serial production, and in
spite of the expressed desire of the bourgeousie to
socially distinguish themselves by means of Mod-
ernism, until the end of the 20th century, industrial
design provided an efficient means of bringing two
worlds together: the symbolic world and the utilitari-
an world.
Two levels continue (globalized)
The appearance of new electronic technologies has
created similar expectations to those experienced by
18th century society with the appearance of new
methods of industrial production. Like the industrial
revolution, current technologies are not only creating
a large amount of new tools to facilitate work and
satisfy new needs, but are also providing an extre-
mely thorough method of production and planning
which is significantly changing social behaviour.
Once again, we find ourselves in need of making a
qualititive jump, similar in size to that of industriali-
zation, with its needs, its new methods and which,
like then, demands deep thought and completely new
solutions.
Alongside new technologies and the prospect of an
economically globalized world, the ghost of a society
split into two social groups, opposed and more dis-
tanced than ever, has resurfaced. The first world is gov-
ernor of wealth and privilege, and opposite there is a
world of need, poverty and misfortune.
The phenomenon of globalisation
At the dawn of the 21st century, we were witnesses to a
powerful, vague, unpredictable and disconcerting phe-
nomenon: globalisation. Like any other big issue, glo-
balisation is an irreversible process which has irrefu-
tably significant advantages, but also a number of
sizeable dangers and drawbacks.
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Globalisation is not necessarily a danger to progress,
nor does it compulsorily attack individual freedom.
However, it is not a magical cure for everything which is
wrong. Globalisation is, in reality, a universal process
which will have unimagined consequences.
In principle, globalisation should allow the integra-
tion of condradictory situations in the form of conflict-
ing trends: favouring concentration and uniformity,
and, at the same time, decentralisation and diversity.
The resolution of these paradoxes would enrich our
future, not only in social terms but also economically.
Nevertheless, the little we know about globalisation
does not lead us to viewing it optimistically. The ten-
dency to hallow money and economic power as the
only criteria for social well-being, profitability and
ethics, is not only dangerous but ill-fated.
Protected by the principles of the Enlightenment
and human rights, we have been capable of building a
fairer and more egalitarian society but, have we really
defended these principles outside the western world?
We have the financial and human means to be able to
do so, and yet with globalisation we have not been
capable of bringing our world closer to the so-called
third world.
The excessive trust in the free development of mar-
ket forces has certainly produced a type of globalisation
which is capable of moulding the world, but it has not
been able to distinguish between its good and bad
effects. Economic globalisation does not seem to have
the aim of putting an end to the serious problems that
afflict humanity, or to restoring global strategies to
erradícate the misery and injustice suffered in vast parts
of the world.
Long awaited social improvement has instead
become social confrontation of global dimensions. The
citizen's ideal has been exchanged for the client's con-
cept. It has undermined the State and politics, spreading
generalised untrust and disillusionment.
Design is not impartial
Tomàs Maldonado rightly recognises that movements
of money have always conditioned and governed design
initiatives. This was the case with the revolutionary
proposals of the Russian Vchutemas and the reformist
programme of the Bauhaus in Germany. Maldonado
regrets that in both cases the battle of design was a lost
one. The capitalism of the first postwar period and the
neocapitalism of the second adjusted their methodolo-
gies in order to adapt them to the policy of earnings.
This is the framework within which we must analyse
the expectations of design in the present and not too
distant future.
Remaining loyal to the policy of consumerism and
in need of increasing profits, design has made itself
essential when it comes to sales planning, and it has
become a tool of power for the masses.
Arising from the desire to adequate and subordinate
surroundings to human needs, design has become a
persuasive strategy which understands the object as a
simple impulse for programmed and massificated con-
sumption. In the privileged world, design objects no
longer compete because of their function but also
because of their symbolic and differentiating qualities.
Subject to a fast innovation rhythm, the life cycles
of products are increasingly shorter. In this context of
more ephemeral and obsolete products, designers find
themselves more obliged to respond to novelty, pur-
chasing desire and prestige than to the quality of the
product itself.
The consumption of symbols
Thus, from the industrially manufactured product with
certain material qualities and features that define it as
an attractive product, a move has been made towards a
product exclusively characterised by its symbolic
aspects. Products which were acquired for their mate-
rial qualities and the features they offered have been
exchanged for symbolic products, interpreted and
acquired following an evaluation of their image and
character, as well as the identity of the company which
has produced them or even just distributed them.
The generalisation of goods and their constant inno-
vation has led to a progressive demythologizing of
objects and the unification of the market with products,
which in terms of characteristics and features are virtu-
ally identical. Ids because of this and market demands
that the need to differentiate products with symbolic
extras from the production of the rest has resurfaced.
Once design again places itself beyond productivist and
utilitarianist requirements in order to focus on the sym-
bolic values of the product. Market evolution and con-
solidation enable differences beyond the product to be
established, fostering the brand as a possible world
within which the product gets its identity.
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The current responsibility of design thus lies in the
creation of an imaginary reference in which the product
can be identified. By means of persuasive language,
design places the consumer in a possible world and pro-
motes the product's particular values, that is, what
makes it different. Through this differentiation, the
product enables a determined sensitivity to be identified
and personalized.
In its deepest sense, current design follows similar
methodologies to those found in artistic production,
and strives to be dignified by means of the golden artis-
tification of what is added.
With more desire to enter the artistic system than con-
cern about sociocultural problems, postmodern design,
unlike art, has abandoned its reality interpretation atti-
tude and has focussed on incorporating pre-existing for-
mulae. It should come as no surpise then that these prod-
ucts do not enjoy the same credibility as artistic objects.
While artistic proposals lead us to «seeing the world»
through their interpretative filter, design merely leads us
to «seeing the golden object» capable of generating artis-
ticicity something similar to what is «ready-made», and
always with speculative and commercial aims.
Objects designed as being pseudoartistic, with their
great symbolic weight and destined for opulent society,
are once again opposed to utilitarian objects, non-
designed, anonymous and considered as simple
exchange objects to ful f i l l the basic needs of a society
that can demand nothing.
In the so-called «first world», the aesthetic thinking
derived from modernity and the economy has bestowed
a metaphysical value on the term «design», so much so
that it has been transformed into an identifier of quali-
ty and is attributed certain mediating functions between
social demands and needs and the satisfaction of these
by means of the designed object. Hence, the object with
design connotations is progressively separating itself
from many other industrial productions which are mar-
ginated from the concept of design and which are rarely
seen as cultural. These are necessary objects for the
physical survival of individuals.
These non-designed objects are analysed from pure-
ly technological, economic and utilitarian perspectives,
and are always left out of intellectual and aesthetic con-
sideration and research and its ideological formula-
tions. These products, which make up almost all of the
living environment of the needing classes, are degraded
to simple consumer objects which do not deserve to be
carriers of culture.
Once again, design finds itself on the crux of two
classes: that which has its basic needs covered and
which looks to consumer objects to provide identity
signs which allow communication and identification
with other beings in the surroundings, and that which
must assimilate objects for less subjective ends, that is,
in order to cover basic needs. Although opposed, these
two design alternatives are not always, but rather, often
coexist immersed in the same society. In their own way,
both are governed by notions of style and above all by
markets. And furthermore they are transmitted through
the same channels and massmedia.
Utilitarian need
The forecasts of design for the purposes of an advan-
ced, post-industrial and computerized society reveal
that they are not in tune with global reality and display
certain forecasts in direct contrast to the United
Nations' latest report about Human Development.
According to this report, four fifths of the world popu-
lation live in poverty and, as regards the use of basic
technology to provide a way out of misery, we see that
«currently, two thousand million people still do not
have electricity (...). 80% of Internet users are in deve-
loped countries. The international broadband total for
the entire continent of Africa is less than that of the city
of Sao Paulo in Brazil. The broadband total for Latin
America is similar to that of Seoul (South Korea)».
In light of this evidence it is clear that when we talk
about the «future of humanity», we are only making
reference to a very small and privileged minority. In
global terms, this near future, is very distant for the vast
majority.
Recovering Gui Bonsiepe's pilot experience
Opposing this privileged world exists another under-
developed world in which the role of industrial design
is somewhat confused and, due to its ineffectiveness, it
is even difficult to justify.
Design, albeit virtually inexistent in the third world,
has unsuccesfully endeavoured to solve the problems cre-
ated by the lack of suitable resources and technologies.
Beyond these frustrated efforts, in my opinion, it is
absolutely vital to recover a pilot experience carried out
by the Industrial Design Group in the Committee of
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Technological Research (INTEC/CORFO) in Santiago de
Chile and supported by Salvador Allende's government.
In spite of the brevity of this experience owing to
the dictator Pinochet's coup d'etat, the project out-
lined the foundations of a technological policy with
views to overcoming the state of dependancy of third
world countries on the large worldwide powers.
For the first time, this pilot experience gave a clear
function to project activities in underdeveloped coun-
tries. The programme, led by Gui Bonsiepe, aimed to
define a technological policy, not only in general
terms, but interns which were both concrete and feasi-
ble, as well as setting up institutional bases to create
technology and establishing criteria for the selection
and purchase of foreign technology.
The programme's prime target was to make con-
crete, feasible contributions to overcoming the tech-
nological dependance in the industrial manufacture
sector. At the same time, research was undertaken into
the possibility of saving on costs whilst satisfying the
major needs through the development of products of
high use value and low price value. A rational use of
existing industrial capacity and the standardisation
of components would enable costs to be reduced,
which together with the rationalisation of the range of
products should facilitate the creation of a material
culture of thein own.
The military involvement in the coup d'etat which
led to dictatorship and the political and economic
dependancy of the country meant that the project
could not be completed. However, it was a sufficient-
ly significant and promising experience to justify an
attempt to update and complement it. Its proposals
are still valid and certainly necessary in many under-
developed countries.
Recent events
It would be imprudent to attempt to analyse possible
future situations without paying attention to what is
happening in our surroundings, albeit in the full kno-
wledge that we can not automatically impose present
conclusions on the future. It is more than likely that
some current problems will disappear and new ones
will arise.
Our natural tendency to categorise changes as prob-
lems and crisis as catastrophes often does not take into
account the fact that changes and crises, given their dual
nature, represent as much of a danger as the chance to
make improvements. The fatalist view of change must be
offset with a disposition which sees problems as situa-
tions favouring development and evolution.
Among recent events with unforeseen and global
consequences, what took place on the llth September
last year in New York stand out due to their future
transcendency. Like all historical events, it is possible
that these, being singular, will not change the direction
of history, but they will speed it up. Like catalyst
processes in progress, this type of event normally oblig-
es us to respond with greater speed concerning the
direction and effects that they have.
The magnitude of these events has generated a series
of talks and propositions regarding an incipient new
world order, whose of values scale, has no place for
optimism for the moment. These propositions, mainly
made by intellectuals, experts and politicians, have not
particularly sensitized economic leaders and their com-
panies, above all if we bear in mind that the more num-
ber of global companies are, the greater is their connec-
tion to movements of the world and society.
For Alain Touraine, 11-S has been a lost chance to
implant a new agenda and globally negocíate a new
social contract with the aim of achieving a better world.
We are in a state of «more globalisation, but less inte-
gration».
What 11-S has certainly brought about is a sudden
end to preceding democratization attempts. At the same
time, a new social landscape is being shaped and must
be taken into account in analyses of the new design
framework. This change of course in worldwide evolu-
tion is unified in the following sections.
Cross-cultural dialogue has stopped
Similarly to what happened in the two world wars,
when political tragedies unite with economic crisis,
nations tend to isolate themselves and the degree of
internationalization is reduced.
We are at the critical point in which countries tend
to defend themselves from external factors and concen-
trate on themselves. The political crisis has worsened
the recession, which directly affects consumption, has
generated uncertainty and spread fear on citizens. Usual
life habits have been interrupted: people are spending
less and travelling less. Air traffic and tourism indus-
tries are experiencing crisis levels.
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Old national limits are standing up for their rights
and, on increasing border controls, trade is restricted.
Security measures have been increased to control the
movements of people, particularly in the case of immi-
gration, which is treated with more with police mean
than social ones.
This accumulation of situations is generating a way
of globalisation which goes against the plurality of the
world and multiplicity of cultures, especially regarding
minority groups or groups with little power who are
treated as if they were species in extinction.
The new policy of globalisation no longer focusses on
the expansion of democracy
Although still valid before llth September, the idea that
freedom could be expressed and produce a new order
without traumas by giving it democratic conditions has
collapsed along with the Towers.
Various nations show a generalised internal imbal-
ance: the classic freedom-security relationship is tipped
towards the latter, at the cost of individual guarantees. In
the face of international violence, nations are focussing
on the expansion of global anti-terrorist networks and
hugely increasing security as a priority in all orders.
Citizens, for their part, find themselves obliged to
learn the skills of personal defence or to co-operate
more with the forces of order. This is producing a cli-
mate which only favours the development of xenopho-
bia and the weakening of the legitimacy of justice and
individual freedom.
In the West, we are seeing a regression of democrat-
ic rules. Military tribunals and the suspension of free-
dom are testimony to this and, in the name of security
and due to emergency, they represent an unsettling
alternative future for the citizen.
The control of Information increases
The profound transformations taking place in the field
of information dennote the existence of a new emerging
order which threatens to situate itself above citizenship,
politics and democracy itself.
It has not ceased to be unsettling that information
technologies, despite all the hopes of them being a great
aid to humanity, are becoming a threat and building an
unsurmountable barrier between citizens and informa-
tion, be that, because of the emergence of sophisticated
information control systems which are configurating a
reality according to interests and in the light of which cit-
izens are defenceless and vulnerable. Control of what the
public is allowed to know is increasingly surpassing tra-
ditional limits of document retention when it was
thought that its publication would be socially harmful.
What was once «occasional» is now «retained whenever
possible». Recent and alarming evidence of the uninfor-
mation that threatens us is to be found in the Office of
Strategic Influence, discretely set up after 11-S, which
has, among other objectives, that of «positioning» news
items in international information media which are
favourable to the interests of the USA. These news items
can be true or false and can affect friend or enemy coun-
tries. The OSI is equipped with a wide range of powers to
develop all kinds of information and uninformation cam-
paigns, from the darkest to the most transparent.
Uniformation can also be driven by the large amount
of information that the new media stores and transmits.
It is clear that the great volume of available information
does not guarantee that knowledge is structured and
that news and ideas are correctly absorbed.
This ease in accumulating and transmitting large
quantities of information does facilitate the political
practice of systematically hiding information. Current-
ly, the government's secretive attitude is a basic philos-
ophy which is favoured by the media with their «gener-
ous and abundant» documentary contributions.
A new world order takes shape
The most outstanding part of this crisis is the change
which is operating on the alignment of various nations,
and which is shaping a new world order:
The events of the llth September have entailed a
new order on the base of previously unseen interna-
tional alignments with regard to the USA as the main
worldwide power of obliged reference. We have gone
from a bipolar world to one which is monopolar.
The recent summit of the EU and the QIC (Organisa-
tion of the Islamic Conference) in Istanbul «harmony
between civilizations» remain distant. The new Project
for the New American Century (PNAC), led by William
Kristol, has generated a movement with very different
intentions. Its doctrine is simple: the USA empire is real
and North Americans must accept this imperialism with-
out any complexes. The fear and unrest that the USA is
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producing among its allies is a new phenomenon which
seriously threatens global security.
In the immediate times of recession, and in the hope
that time will allow other world power centres to
emerge, three countries appeared as possible recovery
engines: India, China and Russia. In spite of their low
level of development, the consumer potential of these
three countries, close to 3,000 million people, is a great
attraction for foreign investments.
Russia has already chosen to be an ally of the West.
China, from its ancient position, has remained formal-
ly neutral, but agreements with the West are bringing it
increasingly closer to this part of the world. Japan, in
the middle of an economic crisis, is losing significance,
whilst China and Russia are getting stronger. Europe
has not defined its foreign policy altogether and the
Near East, like the Islamic world, is showing increas-
ingly greater signs of deterioration and instability.
Other Changes
As well as the changes caused by the recent and
serious international incidents, there are other forese-
eable ones to consider. These go beyond occasional
shocks, violent as they may be, due to their belonging
to a logical evolution and entailing certain values of
modernity. Of particular interest to us among these
foreseeable changes are:
Immigratory pressure
The failure of economic, political and social moderni-
zation in the majority of third world countries has cre-
ated certain real or imaginary grievances towards the
West which must be taken into account. Coupled to
this situation is the flagrant inequality between the pri-
vileged and the defenceless of the world which logi-
cally entails great immigratory pressure and a rise in
terrorist acts. Despair, together with the logical aspira-
tion for a better society, leads to unbridled migratory
movements which neither police nor ideological con-
trol can prevent.
In the West, then, the presence and mix of other cul-
tures is an irreversible and increasing reality which will
modify our customs, oblige us to redefine our values
and bring to light many rights that we took for granted.
To do so, we will have to look for solutions to living
together which guarantee the legitimate demand for
worldwide security. These should not, however, be
based on searching for the enemy or increasing military
costs and belligerent projects, but on the construction
and consolidation of a new model which replaces mili-
tarization for prevention. We must find a way to bring
the North and South together and make a commitment
to the environment.
One particular feature of social change is the fall in
the birth rate in the Western world and the need to fil l
this human gap with the mass entry of immigrants from
other cultures which are traditionally distant to our
own. Furthermore, we confide in the fact that human
life expectancy will increase spectacularly in the imme-
diate future thanks to the prevention of illnesses and a
consequent decrease in mortality.
These two phenomena are highly significant to any
analysis of the needs of a new intercultural society and
must be taken into account when considering design
propositions.
The information society
Logically, the change of generation entails social chan-
ges which are clearly seen in the progressive substitu-
tion of the industrial society for a society of knowledge
and information.
This is a new type of society with a clear technolog-
ical component. It must be suitably adapted to it
through investments in infrastructures and training pro-
grammes which allow the assimilation of this new cul-
ture, and also diminish the social impact of the negative
aspects which it occasions.
Nevertheless, we must not make the mistake of
thinking that only the new activities closely linked to
communication technologies fit into the coordinates of
the information society. Technology can not be the
defining factor of the information process.
Designing the future
We are currently witnessing an era of transformations
and reforms. Although their consequences are yet unk-
nown, they will certainly give way to a new order from
which we must design a new model which clearly
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supports the citizen. This model should resist merchan-
dizing life and steer globalisation towards increasing
freedom, respect for the right to live and all citizens'
opportunities.
It should be based on mutual knowledge and
respect, and on talks concerning different ways of see-
ing the world. It should favour cultural exchange and
the acceptance of others, and move away from the
imposition, intolerance and inequality that dominated
the last century. We must restore strategies aimed at cre-
ating a new global space of progress which blurs the
outlines between ethnic groups, religions and borders.
The World Economic Forum and Porto Alegre
In support of this proposal to design the future, it is
necessary to bear in mind another recent event which
will enable us to foresee a more optimistic reorienta-
tion of the globalisation process. This is the World
Social Forum in Porto Alegre. Having only been in
existence for two years, this modest Forum has achie-
ved more notoriety than that gained by the World
Economic Forum in Davos, which has been running
for thirty years as a platform for the multinationals'
liberal politics.
We feared that there was no alternative to the
globalisation process, that it was unstoppable and the
only way forward. That financial capital had an
unanswerable regulating capacity and political power
would do no more than facilitate free and capricious
money circulation. However, the emergence of the
popular Forum in Porto Alegre to compete with the
elitist World Economic Forum, has given shape to an
alternative mood and has shown the world that there
are people who do not accept the path of money as
the only path forward, but that this must be designed
by a political power which protects general interests.
Globalisation itself is not so much the question,
but rather the way to go about it. As Daniel Cohn
Bendit said recently (El País, 7-2-02), «it is necessary
to establish rigorous policies based on another model
of economic relations in order to combat the unbear-
able and suicidal chasm of poverty and extreme mis-
ery that more than half of humanity suffers».
Porto Alegre has declared the need to reduce
inequalities in and between societies, and to look for
a new focus on globalisation in order to gain a fairer
world. With concrete proposals, such as cooperation
in favour of development, alternative security and the
fight to erradícate poverty and injustice, the Porto
Alegre Forum has made itself the most significant
point of reference to the desire for autotransforma-
tion in future societies.
Some proposals for the future of design
Design has once again to overcome the classic dicho-
tomy between design which is exclusively aimed at an
advanced society and of a symbolic nature, and utilita-
rian non-design which is not even worthy of being seen
as cultural. Design must recover its initiative and face
up to the challenges entailed in the adoption of a social
strategy which permits the construction of new rules of
living together and interpreting the world.
It should not be forgotten that industrial objects
and images shape social order perceptive systems,
even when due to commercial or economic interests
they are presented as logical phenomena belonging to
a cultural situation and unconnected with their social
consequences.
In this sense, and from a socially and politically
open point of view, a critical analysis of this superfi-
cial and economic conception of design is necessary.
It also becomes important to study the profound
motivations, their conceptions and the objectives that
design of concrete objects that make up the History
of Design sustain, and to pick out the conditioning
factors and circumstances that justify it. To do so, it
is necessary to analyse the interactive process that the
historical development of social relations and the
productions of industrial images and objects has fol-
lowed. Only then will we be able to catch a glimpse
of the future that the practice of design furnishes us
with.
In this respect, these are some of the challenges
brought forth by the future of design:
A design respectful to individuals and favouring fairness.
In a time like the present, in that globalisation is one of
the main characteristics of capitalism, and in which
markets dictate the law and politicians take charge of
fulfilling it, design should react to its responsibilities,
small as they may seem.
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From a humanistic view of the world, in which the
human being is at the centre, we must strive to collec-
tively control this new economic-cultural reality and to
be aware that:
• Not everything can be an object of commercial
transactions.
• It is necessary to reject large concentrations of eco-
nomic power and their neoliberal principle of con-
verting any relation into a consumer good, of
making life itself an object.
• We must avoid the abuse that a global market brings
and prevent inequality between citizens. Instead, we
should favour fairness, differentiating facts and dif-
fering personalities.
Equipping the practice of design with new ethic con-
tents is undoubtedly a difficult task which we can not
shy away from. In this sense, we must plan a design
policy which is respectful to individuals, avoiding them
being degraded to a simple condition of «design buli-
mics», by which we mean individuals belonging to a
society stripped bare of initiatives and spontaneity and
who act blindly according to publicity and market
orders.
A design for interculturality
Multiculturality is not simply contact between cultures
which were previously separated. It forces us to ques-
tion many of our values and reposition our own cultu-
re, moving towards a global culture which is against
confrontation and the colonization of other different
cultures which until recently were distant.
Closely linked to globalisation, interculturality
opens new behavourial areas which require participa-
tion, transparency, responsibility and control. As a
recent creative phenomenon, multiculturality will
have a huge repercussion in the world of production.
Hence, whilst designing within one cultural context
alone entails finding the consensus of all the users in
this cultural environment, as soon as we begin to
move between varying cultural contexts, the design
process becomes much more complex. This is due to
the fact that a language which goes beyond the mere
imposition of a cultural model must be found. The
traditional idea of a monolithic, mechanical and
imperative order must be replaced with a concept of
complex, random and changing order, more akin to
society itself.
Interculturality entails certain requirements and a
previously unseen level of demand in the field of
design. A global, universal dimension is demanded of
products, but they are also required to maintain their
identity in a specific local context. From this new
demand, the designer will have to reinterpret large
global phenomena on a local scale as well as develop
those local aspects which are capable of reaching glob-
al interest.
In this respect, and unlike mechanical-industrial
production, technological development allows mass-
produced design which at the same time is personalized:
a personalized design which has its roots in the exis-
tence of determined situations in the lives of people
within one collectivity. This design, which we could call
pragmatic, moves away from global solutions for all
given that it enables the presentation of one product in
alternative designs, depending on the concrete situation
in which it is consumed.
However, the consideration of designing universal
products for «everybody», immediately brings forth
certain questions which we seem unable to answer at
present. Can we speak of universal identity? Does, or
can, an intercultural culture exist?
An information carrier design
One of the characteristics that distinguishes the human
being from other biological sytems is his communicati-
ve ability, that is, his ability to act in such a way that
other individuals or organisms in another time or place
can participate in his experiences.
Thanks to this communicative ability, individuals,
who we define by their functions and objectives,
exchange interpersonal messages in which the commu-
nicative roles of transmitting and receiving alternately
switch and result in the creation of an immediate and
familiar environment. Furthermore, individuals are also
the receivers of messages from their social environment,
whose interpretation enables us to construct a universe
which is fundamental to the social individual.
To give shape to this cultural universe, as well as
traditional message transmission media such as the
radio, posters, the television and so on, there are a wide
range of other ways of transmitting signs. These include
communication through dress, body language and
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communication via the industrial or declared objects
that global society sends to individuals.
As has already been said, in advanced industrial
societies the utilitarian value of objects is increasingly
more relative. For reasons pertaining basically to the
market, this reduction is compensated for with the
incorporation of symbolic, informative and poetic val-
ues, among others: true indicators of behavioural man-
ners which link the consumer to a determined social
group or production system.
Objects of mass consumption, on becoming authen-
tic mediators between mankind and society, or between
individuals themselves, provide society with an impor-
tant means of expressing its culture. Their design varies,
but the individual still sees in them certain mediators of
social culture.
It would be naive to look upon a car as being pure-
ly a method of transportation, or a watch as being a
mere indicator of time without any sign value of social
status, wealth, success; in short, as belonging to an indi-
vidual in relation to a social mass.
This communicative role is largely constrained to
design. Design creates products which are interpreted
inasmuch as they adapt and represent cultural values
and consumed in the manner in which allows an indi-
vidual to express his interests, his lifestyles or to con-
nect himself to determined social spaces and so on.
Thus, the incessant emission of new design dis-
courses should participate in the transformation of soci-
ety in the manner that it segments it in a novel way and
not as a pyramid according to roles and lifestyles, nor
through cultural and economic segments in accordance
with traditional values and habits.
It does not cease to be surprising that design, in
spite of its cultural relevance in making contact
between differing worlds and acting as an intermedi-
ary between them, plays such a little part in social
debate. It is possible that this marginalisation is due
to the fact that despite facing an increasingly more
intercultural and diverse society, design has yet to give
priority to its characteristic of being a carrier, or inter-
face. As an information carrier and landscape shaping
instrument, design must become aware of its commu-
nicative function and be capable of adopting new lan-
guages. The designer has to devise and give shape to
new symbols which express and communicate the
new values to society. It should facilitate reflection
about own or adopted identity and generate new
social relations.
A sustainable design
In the consumer society, the production of objects is
associated with social well-being. It is believed, or made
believe, that the possession of material goods necessa-
rily engenders a better quality of life and a progressive
state of social happiness. However, given its simplicity,
this relation between the accumulation of goods and
happiness can be easily questioned.
We therefore observe how the growth of industrial
production, largely fostered by design, has not only not
satisfied our needs, but it has plunged us into a wild
consumerism reflex. That is to say, in a state of constant
overexcitement produced by the desire to consume an
offer of aesthetically altered objects, forever in the hope
of living our existential condition more intensely. We
live in a world of objects which, as A. Petrillo (TdeD:
11) says, «are constantly reabsorbed in a cannibal spec-
tacle which pulverizes and melts everything down».
The state of merchandise deems any design initiative
legitimate, providing that it positions itself within con-
sumption coordinates. Design has been losing the glob-
ality project commitment that characterised it in its
beginnings and has fallen into a partial and elementary
process of aestheticization of merchandise. This process
is increasingly more sophisticated but is losing its
power of suggestion. Industrial beauty alone is no
longer capable of producing emotions, nor of answer-
ing the problems that arise in today's world.
In contrast, environmental issues are becoming
stronger and stonger, and it will not be long before they
provoke a substantial change to the design process. It
will become increasingly normal for service and prod-
uct design to take into account issues such as recycla-
bility, energetic efficiency, low waste production and so
forth.
Design must occupy an outstanding place among
the interests of industrial production and the limitations
of natural resources, sole source of supply. This strate-
gic situation gives design, in the widest possible sense of
the term, a huge responsibility in environmental prob-
lems when it comes to planning synthesis strategies
between industrial efficiency and research into sustain-
ability.
The guidelines set out in the United Nations Con-
ference for Development and the Environment, in Rio
de Janeiro in 1992, to slow down and invert the effect
of environmental damage, demand a new design culture
based on a kind of development which is compatible
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with the environment and sustainable for all countries.
A sustainable design framed within the future strategies
and the coordinates of postindustrial reality in its glob-
ality, defined by a development policy which opposes
environmental damage.
A strategy of sustainability must be directed at a
way of managing human resources which is compati-
ble with their capacity to reproduce, and adopt much
wider and differing considerations of social well-being
than just economic growth, with new socio-economic
and environmental indicators inspired by the UN's
Human Development Index (Daniel Cohn Bendit: El
País, 7-2-02).
Design's environmental responsibility must there-
fore be accompanied by a market and industrial policy
which takes charge of the need to find harmony
between industrial efficieny and the environment, as
well as the industrial experiences which have brought
about emergencies at the cost of the environment. It
must also emphasise the re-use and recycling of materi-
als, rejecting the 'one use' culture and instead encour-
aging the production of long-lasting objects. An indus-
trial policy which does not limit itself to the study of
how to produce, but instead fundamentally questions
the why of a determined production.
Nevertheless, and above all, it must be a policy
which redefines the ideologies which form the base of
our consumer patterns and which does not compromise
future generations. That is, a preventative design.
A preventative design
A design which does not adapt to the world of business
would have difficulty in surviving. Inasmuch as a sour-
ce of work, the designer can not live without it. Howe-
ver, on another level, as a reality principle, business is
subordinating the role of the designer as a production
factor and creator of value.
Logically, a design of these characteristics must take
part in the product creation process from the beginning
and not limit itself to appearing at an advanced stage
when everything is already decided, and then only to
provide an aesthetic addition or occasional simple solu-
tion to some product deficiency. The designer must
become a true specialist in prevention.
Design will be preventative and will take part in
product and service creation projects from their start,
striving to anticipate the needs and particularities that
will affect the product, and at all times in harmony with
the environment.
This new design focus will enable strategic and pre-
ventative planning, characterised by its capacity to:
• Adapt the sustainability paradigm to the whole pro-
duct cycle.
• Incorporate time and futurology as basic axes of a
design process, capable of transcending the present
and anticipating the varying circumstances of the
product's life-cycle, as well as the environmental
effects and impacts that it entails.
• Capture or detect new trends, but always applying a
policy which respects the future and with the aim of
not exceeding its functions so as not to compromise
the ability and right of future generations to decide
and satisfy their own needs.
Designing systems
In craft production, the craftsman was the cohesive ele-
ment which gave unity to the product. Industrial pro-
duction presupposed the specialisation of the process in
new, independent realities: market projection, produc-
tion and consumption. In postindustrial society the pro-
duction process must recover its unity and create its
own social space which puts it within a communicative
dynamic.
In this respect, we must support the design of inter-
disciplinary systems, capable of being applied to any
environment. Systems design offers a complete dis-
course with regard to the receiver interpreting its parts
coherently and synthesising its meaning. The question is
not to provide isolated, «well-designed» elements, but
to enable a synthesis which is coherent with the com-
municative intentionality of the enunciator.
Thus, the totality of the personality and identity sys-
tem will be required of design, within which the prod-
uct is a carrier of certain moral and cultural values.
This involves the need to project a unifying device or
coherent group which is capable of impregnating the
entire system with homogeneity and promoting memo-
risation and loyalty.
This process entails:
• Achieving a family air, beyond the natural product
cycle.
• Transforming the product into a support of identity.
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• Creating reliable meanings.
• Proposing a message of satisfaction and improve-
ment.
• Considering the product in its context, from within
which it will get its meaning.
Valuation of the product has displaced material issues
to focus on the cultural contents that make up its dyna-
mic and suggestive environment. The citizen, situated
within this environment with which he shares values,
reinforces his personality and according to J. Vinyets,
TdD 15:82, undergoes «a double distinction feeling: the
first is individual, in the way that he interprets the mes-
sage from his own culture; and the other is collective,
given that the interpretation is shared with other indivi-
duals who are carriers of the same sensitivity, which
distinguishes them from the rest of the social group».
Digital design
Technologies will play an increasingly greater role as
amplifiers and diffusors of information, and they will
provoke changes in such fundamental concepts as that
of community, consensus and communication, or secu-
rity and privacy. It is necessary to bestow a level of trust
with respect to the key role that information technolo-
gies must continue playing in economic and social deve-
lopment in the world.
Like many other production sectors, technology is a
factor which has forced specialisation in the field of
design. This has led to the appearance of a new special-
ity: digital design, with all its variants.
Evolution promises spectacular changes in the prac-
tice of design. The combination of interactivity, virtual
reality and breakthroughs in information technology
has generated the appearance of totally digital parallel
realities; governed according to systems and previously
unseen principles. This opens very wide freedom mar-
gins for the designer. Similarly, we can now speak of
intelligent design, with regards to products and services
which can be adapted to each user's specific circum-
stances. However, the multiplication and miniaturisa-
tion of computers will eventually turn these into an
invisible part of daily life.
Having overcome the technology euphoria at the
end of the last century and entered the 21st century, the
general access to new technologies and via them to
information about the world, has brought about two
considerations which directly affect the design of the
future.
Currently, we have all kinds of information at our
fingertips; communication networks are now world-
wide, and the concept of physical distance has disap-
peared. Blinded by an optimistic vision of technology,
we run the risk of abandoning old rational values as if
they were useless junk. These values were gained from
the time of the Enlightenment through numerous his-
toric efforts and conquests, and include aspects such as
the positive levels of dignity, freedom and rationality
that make up modern man.
Technological development will thus steer us towards
an individualist, nihilist society, with no Utopian or ref-
erence values. An informed but passive and senseless
society, without so much as a critical spirit.
The second risk is contrary to the first, and Haber-
mas (81:84 and ss) warns us to defend ourselves against
it. It concerns a new, genuine type of person: neo-reac-
tionary-conservative, who is horrified by new ways of
expressing sensitivity and behaviour. He makes a stand
in defence of modern values and conquests, illegiti-
mately setting rationality against individuality, freedom
and enjoyment. He has irrational faith in unidirection-
al technology breakthroughs, which must lead us to an
ideal world of well-being, whereby rationality and
ethics become true relics.
This neo-reactionary perspective is discretely seen in
stylistic cover-ups or, more deeply, differentiating the
spheres of science, morality, economy, ethics and so on.
Design and leisure
As computers are increasing their capacity to make
decisions about problems, a redistribution of the wor-
king day is being produced, displacing time dedicated
to work in favour of leisure.
This socio-business phenomena of the information
technology society brings forth a number of questions:
what happens when a society is far enough advanced
technologically to be able to produce all the goods and
services that it wants or needs, using only a fraction of
the population? Subsequently, will it be necessary to
treat work as just another product which must be
rationed because of its scarcity by means of cooperation
plans, working limitations and so forth?
The increase in human life-expectancy must be
added to this situation, as it will also oblige products
168
Jordi Pericot
to be adapted to the new leisure culture and life expec-
tations. These are two variables which redefine the
social composition of the new consumers and the spe-
cific requirements of product design which are aimed at
this new society.
In specific projection terms, design will have to pri-
oritize issues which were previously considered to be
secondary, such as the promotion of:
• General and concrete issues pertaining to culture, as
well as,
• New social, environmental, political, ethical, etc.
problems.
• Reflective thinking, given that the time to reflect will
be greater than the action time.
• Creative thinking in all its aspects.
The return to a 'renaissance' design
By way of synthesis, we shall say that one of the gene-
ral criticisms we can make about the design we have
inherited is that, with its historical effort to adapt
objects to the needs previously defined, it has given evi-
dence of a restricted and excessively limited conception
of human needs.
The fact that human behaviour is much more
complex than a traditional design process assumes
must be taken into account. Design needs to identify
more with human reality and its environment, and
abandon the pretension of predetermining its needs. A
product is not consumed merely to satisfy predeter-
mined needs, but rather due to its multiple meanings
which contribute to shaping and differentiating social
individuals.
It is necessary to recover the concept of the renais-
sance man and to be aware that the world can no
longer be conceived in a compartmental manner with
disjointed areas, but that everything forms a unity and
an occasional event has repercussions on the rest.
Hence, design can no longer be understood as an occa-
sional way of transforming the surroundings; rather, it
must shape itself as an action of solidarity which has
general repercussions.
It is not possible to solve an occasional design prob-
lem without considering the contextual implications
that this solution may have. The production of objects
and the solution to human needs must be coherently
adjusted to the natural ecosystem.
We must therefore reposition design as a global
solution practice which fully assumes the will to apply
an operative methodology which respects all of the
fields and disciplines that make up our natural and cul-
tural landscape, with particular regard to environmen-
tal protection.
It is in the field of the environment that design still
takes excessively partial stances and restrains itself to
an ecological reorientation of what exists. This is often
done with a superficial attitude, sustained by almost
folklòric sentamentalism and, on the contrary, at other
times with a pessimistic and apocalyptic attitude which
irretrievably leads to paralysis. Another unnecessary
attitude of design springing from a partial conception
of reality is that it strives to apply messianic contra-
technologies with the aim of neutralizing the negative
effects of industrialisation and technology, without con-
sidering that the difficulties presented by industrialisa-
tion are not fundamentally technological but political
and social.
Design and training
One last thought, aimed at the training of the future
designer:
We are living a time of transition: from the industri-
al society we are moving into the information and
knowledge society. This transformation will bring
immaterial work, the production of sense and effective-
ness to the foreground, and will force us to adapt to
these new parameters. To do so, we must produce cre-
ative design which contributes to the making of culture,
this being understood as a group of immaterial factors
which define a human collective. A type of design
which occupies new spaces with a new organisational
structure, as a system of citizen participation.
Knowledge is already the main differentiating aspect
in modern economic activity. New technologies facili-
tate easy access to information, and this technology is
already largely within everybody's reach. What is not
widely available is its capacity to generate ideas and
values. This will be the new differentiating factor in the
practice of design.
It is for this reason that design must restructure its
activities with respect to knowledge capital, and man-
age it in all its fields in order to generate ideas. How-
ever, having ideas is not enough; it is necessary to use a
rigorous methodology to put them in practive and
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improve creativity. This implies a new pedagogical
framework which is capable of providing future design-
ers and entrepreneurs with:
• A large capacity of transversatility, balanced with a
good capacity of synthesis. It will only be that
current, complex design problems and their diverse
fields of knowledge are fully known, that it will be
possible to coordinate multidisciplinary design
teams and adequately synthesise their contents.
• Enough analytical capacity to be able to deconstruct
the current aesthetic-consumerist vision of design,
and construct new of behaviour models which lead
to design solutions which are synthetic and effective
for the human being.
• A high level of technological knowledge, in tune
with the development of a creative feeling that ena-
bles the development of original alternatives which
are of general interest.
• A vocation of social actor, with a high sense of res-
ponsibility which takes design as a system into con-
sideration, that is, as a product which takes its mea-
ning from its use in a real context.
• A special sensibility to be able to contribute to sus-
tained development which brings market interests
and environmental respect into harmony. Designing
must be synonymous with taking into consideration
the depletion of natural resources, and of the effects
that the design proposal will have on the environ-
ment that sustains our life.
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